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Display Your ProductstoLibrarians
at theFloridaLibrary Association
Conferenceand Exhibits

Who will attend the show?

Morethan 600 library profession-
asareexpected to attend educational
eventsand/or visit thetrade show floor,
whichfeaturesvendor booths. FPA will
display productsin avendor booth.

What types of products
are attendees looking for?

Librariansarelooking for books,
CDs, ebooks, videotapes, audiotapes
and other informationformats. Librar-
ianslook for all subjects of material,
not just Horida-specifictitles, however,
if your product offersaFloridahook
(author, publisher, subject matter),
please cal it to our attention at the
bottom of theinformation sheet. Li-
brariansare also alwayson thelook-
out for authorsto give presentations
tolibrary patrons, whichiswhy welike
toincludeauthor contact information
in anotebook at the booth. We wel-
comeyour giveaway's (pens, magnets,
posters, buttons, stickers, etc.) todraw
vigtorsinto thebooth.

How will my product
be displayed?

Faceout! FPA never displaystitles
spineout like some commercial dis-
play companiesdo. Our goal isto get
your book seen by thelibrarians. We
do everything humanly possibleto at-

tract buyersto the booth, including of -
fering gift drawingsand giveaways. We
collect leads, hand out your flyers—
which have been placed in an attrac-
tive packet — and more. In fact, we
do such a good job that FPA was
awarded “Best Booth” at the 2006
FLA Conference. We have devel oped
arelationshipwith FLA Conference
attendees, and they seek out our booth
year after year.

May I display only my
catalog of products?

Yes. For thecost of displayingone
singleproduct, you may display your
catalog and have it placed in the at-
tendee packets.

Who works the booth?

MyLindaButterworth, FPA Vice
President, will be this year’s booth
manager. Sheisskilledinshowing your
books, and selling your booksis her
priority. Further, she's a featured
storytelling spesaker a thisyear’'sFLA
Conference, thethemefor whichis®Li-
brariesTell Stories.”

Do you have authors
in the booth?

Unfortunately, we do not have
roominthebooth for author sgnings.

continued on page 3
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President’s Message
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Copyright 2007 by Florida Publishers
Association, Inc. FPA isnot responsible for
typographical errors, nor doesit warrant or
guarantee any information or offers from
vendors, media or others who contribute
itemsto the newdletter.

Submission Guidelines

When submitting items for future news-
|etters, please follow these guidelines:

1. Send email submissions by the 15th
of the month prior to publication to
FPADbooks@aol.com.

2. Trim the submission content and try
to follow the newsletter’s editorial
style.

3. Using the following list, identify in
which section of the newsletter your
item might belong andincludethat inthe
subject line of your email submission:

Events Calendar « Member News
Online « Awards/Contests  Library

Regional Reports* News
Affiliations » Wanted
Production ¢ Helpful Hints
Publications « Media ¢ Other

Frank Gromling

Thisyear seemsto be moving faster
than others. We're already rushing
toward Small PressMonthinMarch
and the 2007 FPA Publishing Mini-
Collegetobeheld on March 31%in
St. Petersburg!

Taketimeto check out thedetailsin
the special email you will receive
about the Mini-Collegeand sign up
right away to attend. FPA hasalong
tradition of providing excellent edu-
cationa eventsand thisyear’sMini-
Collegewill continuethat trend. We
will have two separate learning
tracks, onefor “newbies” who are
just starting out their careersin the
book publishingindustry, and onefor
the*old pros” who have established
themselves and are seeking advanced
learning.

Eckerd Collegeisthevenuefor the
Mini-College, and thereisn’'t abet-
ter, more accommodating location
around. Trying tofind asitethat is
affordable during Florida' s famed
winter tourist seasonisalwaysachal-
lenge. Eckerd College fits the bill
perfectly with its comfortable meet-

ing rooms, low price sleeping rooms,
and quality food service.

Although we want to conduct our
seminars and conferencesin loca-
tions throughout Florida, thereby
enabling more peopleto attend on a
local basis, we decided to go back
to the Southwest Coast for this
year’sMini-College because of the
affordability factor for al members.
In the future, we are planning edu-
cational eventsfor the Panhandle,
Northeast, Southeast and Central
regions. If anyone has suggestionsfor
guality meeting sites, pleaselet us
know and we' Il check them out right
away.

As | mentioned earlier, March is
Small PressMonth. Thisisagreat
time for all FPA membersto do a
little boasting and promoting about
our chosen profession. Why don’t
you arrange an event at alibrary or
bookstore to promote Small Press
Month? Maybe go to local schools
to share your experiences with stu-
dents? Perhaps you can get an ar-
ticle into your local newspapers
about what you do and how that is
an important part of the book pub-
lishing businessin Florida? Get cre-
ativeand have somefunwithit.

Best, Frank Gromling

MARCH

Small

Press
Month

learn more at
www.SmallPressMonth.org
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FLA Display, continued from page 1

Do you offer free passes to the show?

FPA isunableto provideattendance passesfor the show.
Wereceive only two passes, and those are for the booth
attendants. If you areinterested in securing your own booth
with passes, contact FLA through its website at
www.FLAlib.org

How to Participate
(a checklist to help you)

_ Endose250<dling flyersfor each product to bedis-
played. Flyersmust beflat (not folded) and 8v2by-
11insize, color or B&W. They will beplacedinan
attractive packet for distribution to booth visitors.
Remember that you should useboth Sdesof theflyer,
andit’'sokay to put information onyour backlist titles
or forthcoming titteson thereverse side of theflyer.
Pleaseview theflyer prep information onthispage.
You can design and have printed high-quality flyers
at areasonable priceby visting www.VigaPrint.com/
Spring07 (discounted pricing).

Enclose one copy of each product to be displayed.
Products (books, audios, videos, CD-ROMs, etc.)
will not be returned to you after the show. For publi-
cationsthat arein production, we will accept one
bound gdlley.

Include acompleted copy of the Product Informa-
tion sheet for each product to be displayed and,
please, don’'t forget your email address). You can
find ablank sheet at the FPA website:

www.flbookpub.org/FL A2006Productl nfoSheet. pdf

Thecompleted sheet will bekept inareferencebinder
at the booth to help booth visitorslearn how to con-
tact your publishing company, order booksor con-
tact your authorsto schedul e an appearance.

_____Includeacheck or money order or use PayPal (for
major credit cards). Makeyour check or money or-
der payableto the Florida PublishersAssociation.
When using PayPal, our pay-to email addressis
FPAbooks@aol.com, and we' |l invoiceyou at your
request. FRA-member cost: $50/product; nonmem-
ber cost: $60/product.

Deadlinefor receipt of display materids, flyersand money:
Friday, April 6
—Display Contact —

MyLindaButterworth
phone (407) 359-9356
fax (407) 359-4323
books@daytodayenterprises.com

—ShippingAddress—
(UPS/ FedEx / USPostal Service)

FLA Display
c/o MyLindaButterworth
1721 Canoe Creek Road
Oviedo, FL 32766-8533

Sales Flyer Checklist

© 2007 by Betsy Lampe

Pleasereview thislist of theinformation that should be
included on aflyer for abook. Remember that theflyer
speaksfor your book, especially when the person reading
theflyer doesnot havethe book in hand. Look into using
agood graphic design company to put your flyer together
for you. You spent aton on the book — don’t get cheap
NOW.

Checklist

Does the flyer provide a clear graphic of the
book’s cover? (Please, no bad copies.)

I sthere acomprehensive book description that
isprofessionally written and includesfeaturesand
benefits? Doesit point out how the book differs
from its competition? For fiction, is a healthy
synopsis included? Have you eliminated the
hyperbole?

Isthetarget audience described? Never say that
the book isfor “everyone.” Be very specific.
Don’'t makethe reader guess.

continued on the next page
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Did you use both sides of the paper? Never waste
space. If you have nothing elseto say, includean
excerpt.

Sales Flyer Checklist, continued from page 3

Isthe book information listed? Doesit include
— ISBN (mandatory)
— binding (perfect, sewn, wire-o, comb, etc.)

Did you list your book or author website
address?

— cover (softcover, hardcover) and is there a See a nicely doneflyer at

jacket for hardcovers? Is library “dress”
available?

— dimensions(across-the-top ininchesby down-
the-lengthininches)

www.drivei 95.com/downloads/i95 flyer.pdf

Design and order flyers(and much more)

with adiscount onlineat
— page count

— photog/illustrations? (Color or B& W)
— retail price (Canadian too, if applicable)
__ specia features (CD-ROM sleeve, etc.)

www.VistaPrint.com/Spring07

All FLA display information can befound at the FPA
website at www.FLbookpub.org/flahtml. Itisalso avail-
able in PDF by sending an email request to
FPAbooks@aol.com

Arereviewsand/or endorsementsincluded? Do

not list anonymousreviewsor reviewsfrom one-
name readers at Amazon.com. These makeyou
look unprofessional and desperate.

Isan abbreviated author bio included? Doesit
position you as an expert or doesit discuss your
hobbies and children? Position yourself as an
expert. Don’t hide your light under a bushel
basket!

If heavily illustrated, isartist information included?
Don’'t forget that your artist is a powerful
marketing tool. Ishe/she an award winner (even
if not for your book)? Graduate of aspecial art
school ?Brag!

Doesyour flyer include compl ete distribution
information? POD authors can have a small
guantity of books printed, at their expense, and
placethemwith adistributor for returnable sales.
If your title is published by a POD company,
make sure the flyer describeswhere returnable
sales can be made.

Does your flyer include complete publisher
information? Include all ways in which the
publisher can be reached.

Doesyour children’sbook offer special reading
program participation/approval ? Say which!

Author contact information?

Reserve Your Room NOW
for the March 31
FPA 2007 Publishing
Mini-College

Very nice, clean rooms (used by visiting alumni,
parents of students, etc.) areavailableat theon-site
Eckerd Lodgefor the FPA Mini-Collegerate of $72
plustax ($80.64) per night.

Reservations may be made by calling Eckerd
Lodgetall freeat (800) 456-9009 or locally at (727)
865-7000.

Be sureto mention FPA to get thisroom rate.

Eckerd Lodge acceptsVisa, MasterCard, Ameri-
can Expressand Discover cards.

Reservations can be made online at
www.eckerd.edu/confcenter/onlineres.htm and be
sureto indicate you are with the Florida Publishers
Associationinthe* Special Requests’ section of the
reservationform.

Cutoff for thediscounted rateismid-March, so
reserveyour room today!
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Advertising Opportunity for Debut Authors

Romantic TimesBOOK reviewsmagazine, sartingwiththe
July issue, will featureaspecia advertoria pagedesigned
to showcasefirg-timeauthor: “ Debut Authorsin the Spot-
light”. Theformat will featurefull color book cover, full color
author photo, title, publisher, ISBN, genre, category, a50-
word description about the book, a35-word author promo
copy which canincludeabio, avards, review quotes, web-
site, and more. Copy and materials are due one week
after theissue close date. These adswill be created in-
house by the staff at no additional cost and are available
on afirst come, first served basis. The offer will also be
availableto authorswho have previously been published
viaasmall press (with just one book) and are making
their “mainstream publishing” debut. For moreinforma-
tion or to reserve space, email Giselle Hirtenfeld/
Goldfeder at giselle@romantictimes.com.

Getting Placement in Borders and
Waldenbooks Stores

To get your book considered for placement in aBorders
or Waldenbooks store, go to their website and print and
compl ete the product submission form. Send it tucked
inside afinished copy of the book along with confirmed
marketing plansand any materia sthat demonstrate how
your submission isunique and why it has strong sales
potential. www.bordersgroupinc.com/artists/
publishers.htm

Book Treasure House

(fromanemail) “Wouldn't it begreat tofind aplacewhere
you would have your own web address and multi-page
book website with itsown e-commerce. Go to (the web-
sitelisted below) and discover our freefeaturesand sign-
up oneor al your bookstoday. We unconditionally guar-
antee no costs, fees, nor will wetake any portion of your
book sales. Not atrial or limited offer. Seefor yourself,
signup today!” http://booktr easur ehouse.com

Joint Publishers Book & Periodical Exhibit

The Association for Childhood Education International
(ACEI) Conferenceand Exhibitionwill beheldin Tampa,
May 2-5, and ACEI offersajoint publishers book and
periodical exhibit. Participation enablesyou to display
individual booksor journalswihtout the expense of pur-
chasing and staffing abooth. Display includes book list-
inginthe ACEI Exhibits Directory, face out display, up

to five pounds of promotional material sdisplayed along-
sideyour title, and the booth is staffed at all times. Dead-
lineisMarch 31. Other opportunitiesexist, including ad-
vertisng. Moreinformation: www.ACEl .org

Hillsborough Co. 4th Annual Book Fair

(froman email) “Here'sagreat opportunity to promote
your book at a worthwhile event. | work for the
Hillsborough County Parks, Recreation & Conservation
Department and would liketo offer you achanceto par-
ticipatein our 3rd Annual Book Fair coming thisDe-
cember 1 & 2, 2007 at Lake Park herein Tampa. This
event coincideswiththe LutzArts& CraftsFestival which
isinits27thyear of existence. Last yearsattendancefor
the 2 day event approached around 30 to 40,000 people.
If you' reinterested in renting atable under our pavillion,
please e-mail me at solettij @hillsboroughcounty.org. A
limited amount of tableswill be available so check your
calendarsto seeif you'reavailable. Any of you that have
additional questions can call me at (813) 554-5064.
Thank you for your time, Joe Soletti”

Furthermore Grants in Publishing

The Furthermore program is concerned with nonfiction
book publishing about the city; natural and historic re-
sources; art, architecture, and design; cultural history;
and civil libertiesand other publicissuesof theday. Their
grantsapply to writing, research, editing, design, index-
ing, photography, illustration, and printing and binding.
Applicantsmust be 501(c)3 orgainizations. Grantsfrom
$500-$15,000 areawarded in spring and fall with March
15 and September 15 deadlines. More information:
furthermore@taconic.net

Dan Poynter’s Seminar Without the Travel

You can get Internet accessto his 3+-hour New Book
Model video program. You will see& hear himinaction
with morethan 150 PowerPoint dlides. It will bejust like
attending one of Dan’s seminarswithout the travel and
parking. Danwill take you through writing your book,
publishing it and promoting the book. Nothingisleft out.
And you can go back to review any part or the entire
show anytimeyou’d like, as many timesasyou’'d like.
Thisis his complete program — the one he has been
doing al over theworld ashefliesmorethan 4,000 miles/
week. See the 39-second description at http://
northstarm2s.com/m2sv2/Danlpromo.html (Need high-
speed I nternet access) and www.sel fpublishing-biz.com/
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BOOK AWARDS

2007 Hollywood Book Festival

The 2007 Hollywood Book Festival
will consder published, seif-published
and independent publisher non-fiction,
fiction, children’sbooks, teenage, how-
to, audio/spoken word, ’ zines, com-
ics, e-books, fan fiction, wild card
(anything goes!), unpublished stories,
genre-based and biography/autobiog-
raphy works. Deadlinesubmissionsin
each category must be postmarked by
the closeof businesson June 25, 2007.
Entry forms are available online at
www.hollywoodbookfestival.com.

Editor Invites Writers to
Share Good Writing
Techniques

The author of Don't Murder Your
Mystery (Bella Rosa Books, ISBN 1-
933523-13-1) inviteswritersto share
passagesfromtheir fictionfor inclu-
soninanew seriesof booksthat build
writing skills. “Thesecondinthe se-
rieswill cover dl fiction genres, not just
mystery,” saysauthor ChrisRoerden,
an editor for 43 years.

“Thechdlengeto eachwriter whowill
befeatured in the second book,” she
says, “isto select an effective passage
from one’s own writing that can re-
placeaspecific examplequotedinthe
first book.” Completeguidelinesand
submission form can be downl oaded
fromwww.tinyurl.com/yclawc

Upto 110 submissonswill besdected
for publication, with full credit, based
on how well each getsright oneof the
techniques that Roerden says most
writersget wrong and trigger instant
regection. “Whether thewriter isaware
of having avoice, it takesonly oneor
two awkward techniquesto establish
that voice as ‘average,, making 90

percent of manuscriptssound asif they
werewritten by the same person.”

Submissionsfor thenew serieswill be
accepted through Thanksgiving 2007.
Thetitle of the second book will be
determinedinacontest openuntil April
25, with aprofessional edit worth up
to $800 for the winning entry. Publi-
caionisscheduledfor 2008, “ provided
| get enough submissionsin 2007 of
specificreplacementsfor theexamples
| now feature,” Roerden says, adding,
“Only positive exampleswill be se-
lected, asinthefirst book, whichfea-
tures 150 such examples from 140
mystery authors.” Itwasreleasedin
2006 by BellaRosaBooks, whichis
interested in publishing the seriesand
making it availablethroughlibraries,
bookstores, and online booksellers,
just asthe current book isnow. [304
pp TPB, $17.95, ISBN 1-933523-
13-1; al mgjor distributors]

Michael Arciniegaoffersrealistic
actionillustration
(hissamplewas of King Kong).
www.michaelarciniega.com

Robert Hendrickson
(CapeCoral, FL)
createsredigticillustration.
http:/
hendricksondesign.tripod.com

EdickArt offerscolorful,
Van Gogh-esgueillustration
(from the sample sent).
www.EdlickART.com

AliceMeichi Li offersmodern,
youthful illustration.
www.aicemeichi.com

Erik Drohman Illustration provides

traditiona illustration, digital art
and deisgn.
www.erikdrohman.com

BestBookcovers.com specializesin
custom-made cover art for mys-
tery, suspense, and general fiction
titles.
www.BestBookcovers.com

Image Express offersroyalty-free

imagery.
WWW.Imageexpress.com

Food and Drink Stock Photos
www.foodanddrinkphotos.com

LibraryWise

New Web Address
for Palm Beach
The website for the Palm Beach
County Library Association hasanew
address Thedteisnewly designed and
full of goodinformation.

www.pbclibrary.org/pbclib_site

S1804 GENERAL BILL
Relating to Sexual
Offenders/Public Libraries

Sexud Offenderg/PublicLibraries, pro-
hibits certain specified sexual
offenderswhosevictimwasunder age
of 18 from entering public library
without immediately notifying em-
ployee of public library of sex
offender’s presence & intent to use
resources of library; prohibits sex
offender from entering library until
employee acknowledges presence of
offender; providesthat offender who
violates act commits felony of
third degree; providescrimina penal-
ties, etc. Amends 947.1405, 948.30.
EFFECTIVE DATE: 07/01/2007. 02/
21/07 SENATE Filed.
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March Is
Small Press Month

Small PressMonth, now inits11th
year, isanationwide promotion of
small press publishing, and it high-
lightsthe valuablework produced by
independent publishers. Thisyear’s
doganis*Celebrate Great Writing.”

AliceWalker, featured onthisyear’s
Small PressMonth poster, said, “As
water to flowers, independent pub-
lishing to democracy,” aquote that
appears on the poster. It under-
scores the importance of indepen-
dent publishing.

SmallPressMonth.org encourages
you to take part in this celebration.
Freepostersare available. Theweb-
site features 31 Things to do for
Small Press Month if you are an
Independent Publisher and 10
Thingsto doif you are a bookstore
or library.

Small PressMonth is co-sponsored
by the Small Press Center and PMA,
The Independent Book Publishers
Association and CLMP (The Coun-
cil of Literary Magazineand Presses).
Additional support has been pro-
vided by Book Sense; American
BooksellersAssociation; The Gen-
eral Society of Mechanics and
Tradesmen; Publishers Group West;
The New Press;, and Small Press
Distribution.

www.Small PressMonth.org

FPA Mini-College
FeaturedSpeakers

Intellectual PropertiesAttorney
L loyd Jassin (www.copylaw.com)
PR Professional
Pam L ontos (www.prpr.net)

Publishers Underscore Importance of
Copyright Industries to U.S. Economy

Former Congresswoman Pat Schroeder, President and CEO of theAssociation
of American Publishers (AAP) joined with representatives of other copyright-
based industriesto bring avitally important messageto Congress: America’s
creative industries remain the most dynamic and fastest growing segment of
theU.S. economy.

Mrs. Schroeder spokeat apress conference on Capitol Hill which accompanied
therelease of areport, Copyright Industriesinthe U.S. Economy: The 2006
Report. Prepared by economist Stephen E. Siwek for thelnternationa Intellec-
tual Property Alliance (I11PA), the report updatesten previous studies. Among
thehighlights

- TheU.S.“core” copyright industries (industrieswhose primary purpose
involvestheproduction and/or distribution of copyright materids) accounted
for $819.06 billion or 6.56 per cent of the U.S. gr ossdomestic prod-
uct (GDP);

- Thecore copyright industrieswereresponsiblefor 12.96 per cent of the
total economic growth achieved by the U.S. economy in 2005;

- Thecore copyright industriesled all other major industry sectorsin
foreign salesand exports, estimated to be at least $110.8 billionin 2005;

- Some5.38 million American wor ker swere employed in the core copy-
right industriesin 2005 (4.03 percent of the U.S. workforce), and they
earned an average of $69,839 in annual compensation, 40 percent more
than the average U.S. worker.

Key membersof Congresswereon hand for the pressbriefing, including House
Judiciary Committee Chairman John Conyers(D-MlI), CongressmanAdam Schiff
(D-CA), amember of the House Judiciary Subcommittee on the Courts, the
Internet and Intellectual Property and co-Chairman of the Congressional Anti-
Piracy Caucus, and Congressman Bob Goodlatte (R-VA) amember of theHouse
Judiciary Committee. Other copyright industry representativeswho joined with
Mrs. Schroeder at the briefing were: Dan Glickman (Motion PictureAssociation
of America); Mitch Bainwol (Recording Industry Association of America); Doug
Lowengtein (Entertainment SoftwareA ssociation); Robert Holleyman (Business
SoftwareAlliance) and David | sradlite (National Music PublishersAssociation).

Mrs. Schroeder, who focused her remarks on the report’s findings of strong
employment and highwages, said: “TheU.S. copyrightindustriesprovided jobs
for 5.38 million American workers, morethan 4 percent of thetotal workforce,
in 2005. And not just jobs, but good jobs—the kind of jobsthat are the back-
bone of themiddleclass! At atimewhen American jobsare disappearing over-
seasat afrighteningrate, it’ spretty obviousthat our copyright industriesarean
invauableresourceand anational treasure!”

A summary of thereport’skey findingscan befound at:
WWW.ii pa.com/pdf/2006S wek Summary.pdf
Thecompletereportisavailableat: www.iipa.com/pdf/2006_swek_full.pdf
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Distribution

Peregrine Outfitters

Hiking and outdoorsdistributor (in-
cluding books), hasannounced expan-
sion of itsoperation to include asec-
ondwarehousein Utah.
WWW.peregrineoutfitters.com

Hudson Booksellers

Many FPA members have asked me
about Hudson. HudsonBooksdllers is
the outlet that sellsbooksand maga-
Zinesat airport terminas. Senior Book
Buyer EdWhitesays, “Unfortunately,
wehaveonly alimited amount of shelf
spaceavailablein our stores. Because
of those congtraints, werestrict our se-
lection to only the top bestsellersin
each category.”

Marketing/PR

M ar co offersevent and customized
products, such as clothing, award
plaques, badge holders, bags, binders
andfolders, displaysand Signs, insarts,
lamination supplies, lanyards, neck
cords, neck wallets, drinkware, give-
aways, writinginstrumentsand more.
WWW.mar comeetings.com

PIP Printing and Document Ser-
vices (Kissmmee) offersdirect mail
marketing, offset and digital color
printing, and custom pens, mugs, mag-
nets, bags and more. Email:
pip@pip920.com
www.pip.com/kiss mmesfl

I nter national Titlesoffersworldwide
book promotion, trandation rights
sales, and signing of foreign-country
distribution contractsfor Englishtitles.
Email: loris@internaiondtitiescom

Insert Media. Leon Henry, Inc.
hasplaced insertsfor over S0 years. It
can be cost effective and easy when
you work with experts. Moreinfor-
mation (914) 285-3456
www.leonhenryinc.com

Custom Imprinted Promotional
Products. Folders, drinkware, give-
aways, bags, food, writinginsruments,
clocks/frames key tags, flashlights, etc.
www.sales-guides.com

Tradeshow Banner Stands.
PosterGarden offers customized fab-
ric banner stands with lights, table
throws, fabric popups, popup booths,
brochure racks, chairs, tradeshow
flooring, presentation products, Entas
Displays, and other tradeshow solu-
tions. www.poster gar den.com

Custom Imprinted Promotional
Products. 4imprint offerscustomized
aopare, bags, drinkware, fol ders/port-
folios, giveaways, office products, out-
door products, and pens. Moreinfor-
metion

www.4imprint.com

Research

Florida ExpertNet isaWeb-based
network of applied research expertise
inFlorida spublic universities. This
network can provideuniversity-based
resourcesand expertiseto assist users
inpractical solutionsfor government,
business, and industry. Produced and
made availablethrough the Clearing-
housefor Applied Research and Pub-
lic Service, ExpertNet will make it
easier and faster for users to reach
major groupsof faculty inspecialized
fiddsinany of Horida suniversties A
fully interactive site, ExpertNet pro-
videscomprehensive searching capa

bilitiesthatindudemultiplefield search-
ing using boolean (and, or, not) aswell
asa“ quick search” featurethat allows
theuser toidentify experts, centers/in-
stitutesand funded research projects
al inonesearch. Thestefeaturesthe
followinginformationand services:

Experts

Providesinformation about individua
faculty members who have demon-
strated expertise and ability to work
with government agenciesand private-
sector groupsthrough funded research.

Centersand I nstitutes

Providesinformation about centersand
ingtitutesand their areas of expertise.

Funded Resear ch

Provides information on externally
funded projects. Dataincluded: titleof
project, sponsoring agency, principal
investigator, university, department,
begin date, end date, and funding
amount.

SpeakersBureau

ExpertNet offersan online speaker’s
bureau designed to provide presenta-
tionson avariety of topics. Informa-
tion on both the speaker and the pre-
sentation isprovided. You may access
the speaker’s name, institution, ad-
dress, phone, e-mail, biography, web
address, and ExpertNet profile, aswell
asapresentation overview. Theover-
view includesthetitle of the presenta-
tion, adescription, subject areas, key-
words, length of the presentation, fee,
comments, and asuggested target au-
dience.

I nter nships(under development)

Linksto the Department of Manage-
ment Serviceswherestudentsseeking
internships (paid or unpaid) will find
the advertised needs of government
agencies.

continued on page 9
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FPA Member’sBook Takesthe Bronze

The Fire and the Light, Book One of the
Souls of Aredyrah fantasy series by FPA
member Tracy A. Akers, has won the
Bronze Medal for Young Adult Fictionin
the 1st Annual FloridaBook Awards. The
awards program was established in 2006
to honor the best of Floridaliteratureandis
coordinated by The Florida State Univer-
sity Program in American and Florida Stud-
ies, and co-sponsored by the Florida Cen-
ter for theBook, State Library and Archives
of Florida, Florida Historical Society,
FloridaHumanities Council, FloridaLiter-
ary ArtsCoalition, FloridaLibrary Asso-
ciation, “Just Read, Florida!”, Governor’s
Family Literacy Initiative, FloridaAssocia-
tion for Mediain Education, Florida Cen-
ter for the Literary Arts, and the Florida Chapter of the Mystery Writers of
America

In addition to being named awinner in the FloridaBook Awards, TheFire
and the Light has been announced asaFinalist in the Young Adult Fiction
Category of ForeWord Magazine’'s 2006 Book of the Year Awards. Fore-
word Magazine is one of the largest trade journal s showcasing indepen-
dently published works. Their awards program is designed to discover and
promote books based on editorial excellence, professional production, origi-
nality of the narrative, and the value the book addstoitsgenre. Winnerswill
be announced June 1 at Book Expo Americain New York City.

Ms. Akersisowner of Ruadora Publishing, based in Zephyrhills, Florida.
Sheisaformer teacher of studentswithlanguagelearning disabilities, but she
now writesand publishesfull time. Sheisalso an active member of Florida
Writers Association, was the 2005 Tampa Group L eader and established
and currently leads Young Writers of East Pasco, agroup for writersgrades
6-12. Other membershipsinclude PMA, the Independent Book Publishers
Association, and the Society of Children’sBook Writersand Illustrators

The Fireand the Light, Book One of the Souls of Aredyrah Series, begins
the saga of two boysfrom very different cultureswho learn they are bound
not only by blood, but by aprophecy that will definetheir livesand change
their world forever. Five books are planned for the series, which explores
what can happen to individual s and societieswhen mythologiesevolveinto
opposing religions. Also afinalistinthe USABookNews Best Books 2006
Awards, The Fireand the Light isreceiving excellent reviews and recogni-
tion for its message of tolerance and the consequences of prejudice. For
moreinformation about the author and her series, visit

www.soulsofar edyr ah.com

#1 RACY A AKERS

Clearinghouse Resear ch Assstance

A customized search servicefor those
who do not havethetimeto hunt for
information. TheClearinghousewill do
asearch and e-mail theresultswithin
3working days. Anonlinerequest form
and atoll-free number to the Clear-
inghouse are provided for easy sub-
mission of requests.

LinkstoFlorida’sUniversities

Quick hyper-linksto publicuniversity
offices of sponsored research web

pages.
WWW.expertnet.org

Publications

Read past editions of Authors and
Experts Online

www.netconnectpublicity.com/
newsletter

Direct Mail

Myllymaki & Company, Inc., provides
a“ListsThat Work!” catalog of mail-
inglists.

www.L istsT hatwor k.com

Ebooks for Amazon.com
and Other Retailers

As you may or may not know,
M obiPocket isAmazon.com’'schoice
for ebooks. They offer ado-it-your-
self program or you can choosefrom
alist of providersto convert your book
to aMobiPocket ebook. Detailscan
befound at

www.mobipock et.com/ebook base/
en/Homepage/pub_info.asp
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Affiliate Organizations

PMA, the Independent Book
Publishers Association

www.pma-online.org

“Nearly al of you have been touched by, hel ped and
supported by our association’slong-time Executive Direc-
tor, Jan Nathan. We are writing to let you know that Jan
wasrecently diagnosed with endometrial cancer andisun-
dergoing treatment that requiresher to be out of the office
for an extended amount of time. In addition to excellent
medical care, her six sons are providing extraspecial at-
tention.

“One of the strengthsof PMA, the Independent Book
PublishersAssociation hasawaysbeen the culture of fam-
ily—even aswe have grown, the staff has maintained the
persona and caring approach that makesour organization
special. Nobody embodiesthat spirit more, and ismore
nurturing, knowledgesble, compassonateand loya than Jan.
We know you al join usin sending positive and loving
thoughts her way as we await her return to our
association.Jan would bethefirst to say that we must carry
on the business of the organization that she hasworked so
tirelessy and successfully to build. In her absence, Terry
Nathanwill betaking over most of her dutiesand will con-
tinueto do the excellent job he has been doing whilework-
ing by Jan’ssidethepast 15 years. Thisisacritical timein
our industry, and along with our staff (LisaKrebs, Susan
Nicoletti, Brian Scott and AndreaNathan), and your board
of directors, you canrest assured that wewill continueim-
proving thelevel of support and service you expect and
deserve and keep our association moving forward asthe
leading voicefor independent book publishers.

“Thank you al for your kindness and understanding
throughthisdifficulttime.”

—FHorrieBinford Kichler, President
PMA, the Independent Book PublishersAssociation

Publishing University 2007

Theme: “ Stretching Your Publishing Boundarieswith Pas-
son, Planning and Profitability.” May 29-31, Park Central
Hotel, New York City. Join usfor thelargest educational
event for independent book publishers and their staff.
PMAsPublishing University offersinformative sessonsfor
each function within apublishing company. Join your pub

lishing peersfrom throughout theU.S. and Canadaand learn
how to work smarter and more profitably in the coming
years. Taught by working professionals, the PMA Univer-
sity courses are structured to provide each attendee with
relevant, hands-on information that can be taken back to
andimplemented withinyour company immediately. PMA
speakersand organizersared| volunteerswho echo PMAls
motto of hel ping each other achieve and succeed. Thisyear's
theme, Stretching Your Publishing Boundarieswith Passion,
Planning and Profitability will bethe consistent thread in
each session you attend, whether it'smarketing, editorial,
internet or businessand financia . Asindependent publish
ers, each dollar we spend must be carefully planned and
make asignificant contribution to our companys success.
Register today through the PMA website: http://pma-
online.org/pmau2007/1.cfm

Small Publishers Association
of North America (SPAN)

www.spannet.org

SPAN provides 34 member benefitsto itsmembers, from
discountson freight and shipping to specia priceson mar-
keting opportunities. Check out the benefits at
www.spannet.org/benefits.htm. Memberscan get detailsand
discount codes by entering the membersonly section at
www.spannet.org/memberl ogin.php.

Current FPA membersqualify for a$35 discount off their
SPAN membership (availablewhenjoining online, indicate
“Partner” affiliation asH oridaPublishersAssociation). In-
formation on SPAN can befound at www.spannet.org

Association of American
Publishers (AAP)

www.publishers.org

TheAAPSmdler and Independent Publisherswill convene
onMarch 7 at the Kimmel Center at New York University,
for the 2007 SIPAnnual Meeting: Seven Approachesto
Make Your House More Successful. Sessionswill focus
onissuessuch asbranding, tipson finding anicheand mak-
ingit profitable, and extending profitability with specid mar-
ket sales, along with many others. To register, pleasevisit
theAAPweb siteat
www.publisher s.or g/conference/
eventdetail.cfm?EventI D=91
For moreinformation about the Smaller and I ndepen-
dent Publishers Committee contact Tina Jordan at
tjordan@publishers.org



11 — FPA Sell More Books! Newsletter — February 2007

New Members

Robert Z. Hicks
R.Z.Enterprisesof Florida
New Port Richey, FL
(727) 842-8314
rze@sanctum.com
www.rhymetimebob.com

Renewing Members

Hugh and FrancesK eiser
Sagaponack Books
. Augustine, FL
phone(904) 471-5376
fax (904) 461-9802
fkel ser@sagbooks.com
www. SagaponackBooks.com

ArleneC. Stein
S.|.M.A. Publishers
Tamarac, FL
(954) 720-0293
fax (954) 724-8436

DennisFried
Eiffel Press
Osprey, FL
phone/fax: (941) 918-0411
elffel press@comcast.net
www.elffel press.net

LeeB. German
Sylvan Ddll Publishing
Mount Pleasant, SC
(843) 971-6722
(877) 958-2600
fax (843) 216-3804

LesGaman@SylvanDdIPublishing.com

www.SylvanDel [ Publishing.com

Norman Gilliland
NEM O Productions
M adison, WI

(608) 215-4785
nemoproductions@hotmail.com
www.sandmansions.com

Cindi Englefidd
Show What You K now Publishing
Columbus, OH
(614) 764-1211
1-877-PASSING (727-7464)
fax (614) 764-1311
cindi @egpublishing.com
swyk@egpublishing.com
www.passthefcat.com
www.showwhatyouknowpublishing.com

The 2006—2008 FPA Membership
Brochure and A pplication can be
found at the FPA website
(www.FL bookpub.org) or by
emailing FRPAbooks@aol.com

Door Prize Features

Thefollowingindividuals/compa-
nieshaveprovided door prizes, as
described, for FPA’sMini-College
and Ed-U-Conferenceevents. We
appreciateyour lar gesse!

« BeyondtheBookstore (a$49.95
value) — from Brian Jud of Book
Marketing Works, LLC. A Pub-
lishers\WWeekly book by Brian Jud.
Learn how to sell your booksto
non-bookstore markets, more
profitably with noreturns. It con-
tainsthe Marketing Planning CD-
ROM™ with templatesfor plan-
ning and tracking sales and ex-
penses. You will discover the se-
cretsfor sallingmoreof your books
to buyersyou may not havethought
of, how toincrease sdlesand prof-
itsasyoureducereturns, andlearn
unique hintsfor contacting buyers
successfully.

Proven Tipsfor Publishing Suc-
cess (a $24.95 value) — from
Brian Jud of Book Marketing
Works, LLC. Eight bookletswith
2,357 practical tipsfor for plan-
ning and conducting profitablemar-
keting programsfor devel oping,
pricing, digtributing.
PressRelease Written and Dis-
tributed (a$599 value) — from
Pam Lontos of PR/PR
(www.prpr.net). Wewill providean
in-depth mediaandysisand prepa:
ration of onepressrelease. Wewill
then send the release to 1,400+
newspapersaswell asonlineme-
diaoutlets. Alsoincludedisacon-
sultationwith Pam Lontosonfind-
ing your hook and discovering your
markets.

Couplet Softwar e (a$99 value)
— from Steve Carlson at Upper
A ccess (WWWw.upperaccess.com).
A ground-breaking tool for infor-
mation management and commu-
nication, designed specificaly for
publishers. Couplet hel pspublish-
erseasly manage and update el ec-
tronicaly dl information abbout your
titlesand promotions, transmit ac-
curate, up-to-dateinformation to
your salesand marketing partners,
effortlesdy keeptrack of al of your
contacts, and keep in touch with
trading partners and customers
with Couplet’sEmail Wizard.

Watch your emall

for the FPA 2007

Mini-College
Information and
brochure PDF.
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Events Calendar

Many display opportunity events,
such asbook fairs, offer booth space
for publishersand authors. However,
booth space is usually booked at a
deadlinefar in advance of the event,
so be sureto check listingson events
that will happen 2—6 monthsfromnow.

MARCH

Many M ar ch dates, “Microsoft
Office” (Word, Exxcel,
PowerPoint, Outlook, Access).
Many dates/locationsfor FL, IN,
MI and OH. www.careertrack.com

March 24, Mark Victor
Hansen’sMegaBook Marketing
University, LosAngeles, CA.
www.megabookmarketing.com/
cmd.php?af=115423

March 2—4, Floridalmmediate
Delivery Show, Orange County
Convention Center, Orlando.
www.floridalDS.com

Mar ch 5-7, Boko Business
Conference & Expo, New York
Marriott Marquis,
www.BookBusinessExpo.com

March 6, “AAP 2007 General
Annua Meeting,” YaleClubin
New York City.
www.publishers.org

March 7, AAP's“Smaller &

I ndependent PublishersAnnual
Meeting,” Kimmel Center, New
York University, New York City.
www.publishers.org.

March 8-11, FloridaFirst Coast
21st Annual Writers' Festival,
Jacksonville Public Library
Conference Center, Jacksonville,

FL. www.fccj.edu/wf
March 10, Dan Poynter: Turning

Speechesinto Books. Thefull New

Book Model Program, Presented
by Florida SpeakersAssociation.
Westin Hotel, Fort Lauderdale,
FL. Contact George Chismark at
(561) 630-7766; info@florida-
speakers.org; www.florida-
speakers.org

M ar ch 22-24, “Publishing Em-
powerment: Launch Your Own
Success,” Colorado I ndependent
PublishersAssociation.

www.ci pabooks.com/college.htm

March 30-April 1, Florida
Immediate Delivery Show, Tampa
Convention Center, Tampa.
www.floridal DS.com

March 31, FPA Publishing Mini-
College, Eckerd College

Conference Center, St. Petersburg,

FL. Detailswill beemailed to all

FPA members and will befound on
the website. www.FL bookpub.org

APRIL

April 10-13, FloridaLibrary
Association 83rd Annual

Conference and Exhibits: “Libraries

Tell Stories,” BuenaVistaPalace

Hotel, Lake BuenaVista, FL. FPA

will have abooth and will display

members and others' titlesat FLA

(contact MyLindaButterworth at

books@daytodayenterprises.com).

If you' dliketo get your own
booth, visit www.flaib.org

MAY

May 10, “Making Information Pay

2007: Using Emerging Technology

to Improve Your Bottom Line”
New York City. www.bisg.org

May 29-31, “2007 Publishing
University: “ Stretching Your Pub-
lishing Boundarieswith Passion,
Planning, and Profitability,” Park
Central Hotel, New York City.
www.pma-online.org

JUNE

June 1-3, BookExpo America,
New York, Jacob Javits Conven-
tion Center.
www.BookExpoAmerica.com

JULY

July 14-22, Stanford Professional
Publishing Course, Stanford
University, Palo Alto, CA. Phone
(650) 725-4301.
www.publishers.org/conference/
eventdetail.cfm?Eventl D=83

NOVEMBER

November 30-December 2,
Floridalmmediate Delivery Show,
Tampa Convention Center,
OTampa. www.floridal DS.com

2008
MAY 2008

May 6-10, TheInternational
Trademark Association (INTA)
128th Annual Meeting, Metro
Toronto Convention Centre,
Toronto, ON. www.inta.org

May 30-June 1, BookExpo
America, LosAngeles, LosAnge-
les Convention Center.
www.BookExpoAmerica.com



