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Seall More Books!
Newdetter

FPA 2007 Publishing
Ed-U-Conferenceand 2007
Presdent’sBook Awards
L uncheon Set for September 15

Fort Lauderdale Marriott North
6650 North AndrewsAvenue Fort
Lauderdale, Florida33309
http://marriott.com/hotd sftravel /fllcc-
fort-lauderdale-marriott-north/

Speakers

From Publishers Weekly, the pre-
mier trade publication (and prepub-
lication review vehicle) of the book
publishingindustry:

Cevin Bryerman, Associate Pub-
lisher, SaraNel son, Editor-in-Chief,
and LouisaErmelino, Book Reviews
Editor, will examinehow Publishers
Weekly workswith all segments of
thebook publishingindustry.

From Lightning Source, aleader in
print on demand-driven book manu-
facturing and distribution (adivision
of Ingram Industries, Inc.), David
Prentice, Client Account Executive,
will discuss print-on-demand pub-
lishing and distribution.

From FPA publisher member
DreamTime Publishing (and market-

ing contributor to this newsletter),
Meg Bertini, Publisher, will discuss
internet essentials that every
publlisher and author should know

and apply.

From FPA vendor member RES
Marketing Alliance, Reina Santana,
President, will discuss marketing and
publicity for publishersan authors.

From FPA vendor member Batson
Printing (and the FPA Board of Di-
rectors), Steve Sirlin, Sales Repre-
sentative, will discusseverything you
need to know in order to solicit a
cost estimate from abook manufac-
turer. Hewill also discuss different
printing methods, paper and binding
options and basic design do’s and
don'ts.

From FPA publisher member Sylvan
Dell Publishing (and recipient of the
2007 PMA-U Scholarship), Craig
Knowlton, Education Sales Man-
ager, will discusswhat he learned at
PMA-U. Find hisarticleinthisnews-
letter for apreview of histalk at the
Ed-U-Conference.

continued on page 3
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Submission Guidelines

When submitting items for future news-
|etters, please follow these guidelines:

1. Send email submissions by the 15th
of the month prior to publication to
FPAbooks@aol.com.

2. Trim the submission content and try
to follow the newsletter’s editorial
style.

3. Using the following list, identify in
which section of the newsletter your
item might belong and includethat inthe
subject line of your email submission:

Events Calendar « Member News
Online « Awards/Contests ¢ Library

Regional Reports »« News
Affiliations e Wanted
Production ¢ Helpful Hints
Publications « Media ¢ Other

President’s Message

Frank Gromling

Get out your calendars and save Sep-
tember 14" and 15" for avery specia
event. Your board of directorshas put
together our annua Ed-U-Conference,
and itisablockbuster!

If you have been to our semiannual
statewide educational and networking
events, you already know the benefits
of attending —thelatest and best infor-
mation onimportant book publishing
topics, networking with industry pro-
fessond sand fellow members, oppor-
tunity to meet nonmemberswho are
atendingfor thefirst time, and somuch
more.

If you haven'’t attended either our Mini-
Collegesor Ed-U-Conferences, then
thisistheoneto cometo, becauseit
will providevaluable opportunitiesto
learnvauableinformationinafriendly
and informal environment where ev-
eryoneshares.

The FPA 2007 Ed-U-Conference has
anoutstanding schedule of events, with

speakersfromavariety of companies,
and plenty of timeto network. Here
arejustthehighlights:

Friday, September 14"
Tour of alarge printing facility to

view d| of thestagesof book printing,
Hedth Communications, Inc.

“Kick Back & Relax” Social spon-
sored by PublishersWeekly.

Satur day, September 15"

Presentationsby executivesfrom Pub-
lishers Weekly, Lightning Source,
Batson Printing, RESMarketing Alli-
ance, and Batson Printing onavariety
of topics,including book reviews,
newsworthy stories, industry relation-
ships, marketing know-how, print-
ing methodsand helpful hints, Inter-
net essentials, and more.

2007 President’sBook Awards Cer-
emony and L uncheon wherewinners
of the members-only book contest will
be announced, with keynote speaker
SaraNe son, Editor-in-Chief of Pub-
lishersWeekly

Loadsof door prizeswith an absolute
guaranteethat every attending com-

pany will win.

Great opportunitiesto meet with lots
of vendorswho will havetheir prod-
uctsand servicesondisplay.

If you missthisevent, you will defi-
nitely regretit. Don't sit onthe side-
lineswhileotherspassyou by, because
they attended, and you didn't.

Check out the detailed information
contained e sewherein thisnewdetter
andregister today. Youwill beamazed
and pleased & how muchyouwill learn
and how many new and val uable con-
tacts you will gain. This has been
proven timeand again. Just ask any-
oneyou know who has attended any
of our educational and networking
eventsinthe past.

Seeyouthere!
Frank Gromling
President
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Ed-U-Conference and Book Awards, continued from page 1

Ed-U-Conference Agenda

Friday, 9/14/07

2:004:30 Tour of Printing Plant, Health Commu-
nications, Inc. (3201 SW 15th Street,
Deerfield Beach, FL 33442, 954-360-
0909)

5:00-7:00 “Kick Back & Relax” Social, spon-
sored by PublishersWeekly (Gold Room,
Marriott North Fort Lauderdale)

Saturday, 9/15/07

7:30-8:45 Continental Breakfast and Registra-
tion (Lobby infront of theAtlantic &

Gulfstream Rooms)

8:15-8:45 FPA General Meeting (Atlantic/
Gulfgream)

8:45-9:.00 Welcomeé& Introductions (Atlantic/
Gulfdream)

9:00-10:30  PublishersWeekly (Atlantic/Gulfstream)

“How Publisher sWeekly Chooses
Booksfor Review,” LouisaErmelino,
Book ReviewsDirector.

“Publisher sWeekly’sRelationships
with Booksellers, Librariansand
Other PublishingInsders,” Cevin
Bryerman, Associate Publisher and Sara
Nelson, Editor in Chief

10:30-10:45 Break

10:45-11:40 Panel: News, Reviews & Bookselling
with PublishersWeekly, Cevin Bryerman,
SaraNelson, LouisaErmelino, (Atlantic/
Gulfdream)

11:40-12:00 PMA Publishing University Report —
Craig Knowlton, Sylvan Dell, Publishing,
Mount Pleasant, SC (Atlantic/Gulfstream)

12:152:00 Luncheon: Keynote Speaker (Sara

Nelson, Editor-in-Chief, Publishers
Weekly), President’s Book Awards Cer-
emony (Gold Coast Room)

Dual Track After noon Sessions:

2:00-3:15 Session A — Production Dynamics,
Part |: “What you need toknowtore-
guest aquoteand print/bind options,”
SteveSirlin, Batson Printing Marketing Dy-
namics, Part | (Atlantic)

Session B — Marketing Dynamics,
Part |: “Internet Essentials,” Meg
Bertini, DreemTimePublishing (Gulfstream)

3:15-3:30 Break

3:30-5:.00 Session A — Production Dynamics,
Part Il: “Print On Demand,” David
Prentice, Lightning Source (Atlantic); Pro-
ductionPand Q& A, Steve Sirlinand David
Prentice

Session B — Marketing Dynamics,
Part I1: “Marketing Basics Everyone
Needs to Know Before Publishing a
Book,” Reina Santana, RES Marketing
Alliance (Gulfstream); Marketing Panel
Q&A, Meg Bertini and Reina Santana
5:00-5:30 Genera Session: Wrap-up, Door
Prizes(Atlantic/Gulfgtream)

continued on the next page

A Request

Dear Members,

If you have the equipment to do an audio/visual recording
of the upcoming FPA 2007 Publishing Ed-U-Conference
on September 15th, please contact me by email or
telephone to discuss what I’ d like to accomplish.

Time is of the essence, so a quick response would be
appreciated.

Thanks,

Frank Gromling, President
Florida PublishersAssociation
oceanpublisher@cfl.rr.com
Telephone (386) 517-1600




4 — FPA Sell More Books! Newsletter — August 2007

Book Awards and Ed-U-Conference, continued from page 3

41 Member Titles Submitted to the FPA
2007 President’'s Book Awards

Entriesweredistributed to thejudges|ast week. Catego-
riesinwhich awardswill be presented at theluncheon are:

1. Best FloridaBook — Adult
2. Best FloridaBook — Children’s
3.Best Adult Fiction
4. Best Adult Nonfiction
5. Best Children’sFiction
6. Best Children’sNonfiction
7.Best Young Adult Fiction
8. Best YoungAdult Nonfiction
9. Best Cover Design
10. Best Interior Design
11. Best Poetry
12. Best Ebook
13. President’sPick
14. Best Overall Book

What Winners Will Receive

Winnerswill beannounced at the FPA 2007 Publishing Ed-
U-Conference on Saturday, September 15, 2007, at the
Marriott Fort Lauderdale North Hotel,, 6650 Andrews
Avenue, Fort Lauderda e, Florida. The personwho entered
thebook (or their representative at the Ed-U-Conference)
will receive:

« afull-color plaguefeaturing their book’scover and the
awardtitle, signed by FPA President Frank Gromling;

* aB&W certificate version of the plaquethat publish-
ers/authors can useto verify theaward to distributors
and others;

» 1,000 FPA President’sBook Award gold foil stickers,

» freedisplay of thewinning title (and dissemination of
publisher’s materials) in the FPA booth at the 2007
FAME (FloridaAssociation for Medialn Education—
school librarians), and 2008 FLA (FloridaLibrary As-
sociation) shows, asappropriate; and

» anFPA-issued award-announcement pressrel ease, sent
to theauthor or publisher for releaseto print and broad-
cast media.

FPA may also promotewinners titlesin other, yet-to-be-
defined ways, such assubmitting thewinnerslist towhole-
sers, digributorsand Amazon.com. Winningswill bemailed
to winners not in attendance at the Ed-U-Conference.
Moreinformation on how to register for the conferenceand
awardsluncheonwill be sent out by email thisweek.

Independent
Bookstores
Have Lost a Friend

By BarbaraBirenbaum

Independent bookstores have lost adedi cated friend
with the passing of Elizabeth Haslam at the age of
94 Saturday, July 14, 2007, in St. Petersburg,
Florida. Her family started Haslam’s Bookstore of
St. Petersburg in 1933, co-owned by Elizabeth and
her late husband CharlesHaslam. Thelegacy con-
tinues under the management of family members,
Suzanne and Ray Hinst.

Elizabeth Haslam, aformer educator, created the
children’ssection. She started book fairsin the public
schools and hel ped establish the Pinellas Park Li-
brary. She was active in both the Southeastern

BooksellersAssociation (now SIBA) and the Ameri-
can BooksellersAssociation (ABA) committee on
children’sbooks. In 1987, shewas distinguished as
oneof 70 women who made adifferencein the book
business by the Women’s National Book Associa-
tion. She also hel ped turn Haslam’sinto one of the
largest independent bookstoresin the Southeast.

Elizabeth Haslam played apivotal roleinmy lifeasa
budding author in 1979 and as| became a published
author, composer and illustrator of an historical ad-
venture seriesfor children. Until her passing | never
knew shewasaformer educator like myself. With
the launching of Peartree booksand musicin 1985,
shelooked forward to “hand-delivered” purchase
orders, and | looked forward to the Clearwater-to-
St Petersburg driveto deliver more than 20 titles of
children’s, humor and legal books. Now | under-
stand why she’ d take meto the children’s section
and explain why shewas shelving the books—know-
ing theimportance of location, location, location!




5— FPA Sell More Books! Newsletter — August 2007

Five Misconceptions about Book
Order Fulfillment and Distribution

by Sue Leonard, Owner

Cornerstone Fulfillment Service, LLC

1. Sf-published authors can not afford to outsource
their order fulfillment. Many largedistribution and or-
der fulfillment companiesdo not fit the budget require-
mentsfor small publishing housesor sdlf-published au-
thorsto outsourcetheir order fulfillment/digtribution. But,
do your research. Somesmaller fulfillment/distribution
companieshave specid book topicsthey liketo distrib-
ute or distribute books and filmsfor special interest
groups. If your book fitswell with other productsbeing
distributed, it can bean advantage. Areyou anon-profit
with books, DV Dsor other mediato distribute? There
areorder fulfillment companiesthat areaffordableeven
for non-profit organizations. Look for distribution com-
paniesthat chargetheir clientsaper unit/shipment cost
that includesevery part of their service- order intake,
credit card processing, pick and pack, packaging ma-
terids, postage/ddlivery fees, returnsservice soyou can
easly determinewhether order fulfillment isaffordable
for you.

. I will need to print large quantities of booksin order
for an order fulfillment/or distribution company to
handle my book. Look for an order fulfillment com-
pany that truly understands sharing independent thoughts,
visionsandideaswith theworld. Some of themost sat-
isfying, intelligent, meaningful booksand filmscomefrom
unknown or emerging writersand filmmeakersand have
not been produced by large publishing houses. Hirea
professional to market your book, you might be sur-
prised —anything can happen with abook that iswell
marketed and well advertised. It paysto haveaprofes-

4. | can handle my own distribution/order fulfillment

for my book or DVD. Writingisabusinessand should
betreated assuch. Keepinmind youwill not only need
to ship the product but al so need to keep track of the
financia end of your business. Do you havethetimeor
where-with-all to invoiceyour orders, chargeyour cus-
tomerscredit cards, bank the check payments?Areyou
willing to handle order intake by internet, phone, mail
order and fax? Canyou handle pro-formainvoicesfrom
trade accounts?Are you knowledgeabl e about how to
get your product to your customer the quickest and most
economica way?Doyou haveasystem set up for track-
ing your salesand inventory on amonthly basis? You
will need to keep track of your customersto market any
new booksyou plan to publish aswell. Do you have
softwarefor your database of customers?If you have
sold productsto wholesaletrade accounts or individual
ordersby mail or online, you probably haverealized
that getting those productsto your customers can be
timeconsuming and costly. Let aprofessiona handle
theorder fulfillment and distribution processfor you, so
you can spend your time doing what you do best —cre-
ating, promoting and marketing your products.

5. SEf-publishing isnot an option for me. The publish-

ingworld haschanged! Thereareso many optionsavall-
ablefor thosewanting to sharetheir independent thoughts
and visionswith theworld. There are book coaches,
book editors, book marketing/promotion companies, film
producers, film editors, consultantsand freel ance ser-
vicesof dl kindsthat can helpyou along theway. Self-
publishing allowsyou, thewriter, greater control over
your writtenword, andyouwill most likely maintainmore
of the profit from the sale of your book too! Find an
order fulfillment company that tail orsitsservicesto your
needs—onethat isflexible and acompany whosefee
structurewill alow youto determineyour bottom lineat
theoutset.

sional that can navigate theworld of book marketing!
Therearelotsof creditable professiona swho can mar-
ket your self-published book.

3. Most order fulfillment companiesrequirea minimum
volume of order s shipped on a monthly basis. Again,
do your research and beinformed. Many order fulfill-
ment/distribution companieschargeahefty monthly mini-
mum feeif your monthly volume of ordersdo not meet
their requirements. Keep thisin mind when you are
choosing an order fulfillment/di stribution company.

About the author: Sue Leonard isowner of Cornerstone
Fulfillment Service, LLC, an FPA vendor member. Cor-
nerstone Fulfillment Service, LL C specializesin e-com-
mercefor self-published books, videos, DVDs, CDsand
journals.

CornerstoneFulfillment Service, LLC
PO Box 44 Bondville, VT 05340
phone (802) 297-3771, fax (802) 297-3326
ContactUs@Cornerstoneful fillmentService.com
www.CornerstonefFul fillmentService.com



6 — FPA Sell More Books! Newsletter — August 2007

The 10 Commandments
of Press Releases

by Bill Stoller, Publisher FreePublicity, The Newd etter
for PR-Hungry Businesseshttp://
www.Publicitylnsider.com/fregpub.asp

Inbaseball, it'ssaid that you know an umpireistop-notch
when you never notice hispresence. If he'sdoing hisjob,
hewon't call attention to himself inany way. It smuch the
samefor thewriter of apressrelease. When therecipient of
areleasefocusesonly onitscontent— and not onitscre-
ation— thewriter has succeeded. Withthat inmind, here's
The 10 Commandments of Press Rel eases:

1. Thou Shalt Be Professional. No goofy fonts, rain-
bow paper or silly gimmicks. Even lighthearted press
rel eases represent acommuni cation between one pro-
fessona and another.

2. Thou Shalt Not Be Promotional. If you can’t get
enough objectivedistancefrom your company towrite
apressreleasethat’snot filled with hype and puffery,
hire someoneto writeit for you.

3. Thou Shalt Not Be Boring. Eventhedriest subject
matter allowsfor somesparksof creativity. Journdists
likeknowing thet there’sahuman being communicating
with them, not some corporate robot.

4. Thou Shalt Be Brief. Learn to cut out extraneous
words. Keep your sentences short. Include only the
points necessary to sell thestory. Thewell-crafted one
page pressrel easeisathing of beauty.

5. Thou Shalt Know Thy Recipient. A features or
lifestyleeditor isavery different creaturefromacity
desk editor. If you' re promoting the opening of anew
winery, thefood and wine editor may beinterested in
all the details about what kind of aging process and
winepressyou' reusing. Thecity desk editor just wants
to know when thegrand opening isand what’ sgoing to
happen there.

6. Thou Shalt UseTheProper Tense. Whenwritinga
hard newsrelease— acontract signing, astock split, a
maj or announcement, etc.) usethe past tense (Acme

Industries has changed itsnameto AcmeCo, the com-
pany announced today...) Whenwriting asoft newsre-
lease — atrend story, apersonal profile, etc. — use
the present tense (Jane Smith isone of the best mara-
thon runnersover 40. She' salso blind. Thanksto new
technology fromAcmeCo, Janeisableto...).

7. Thou Shalt Think Visually. A pressreleaseismore
thanwords— it'savisua document that will first be
assessed by how it looks.

I’'mreferringto morethan font sizeor letterhead. I' mtalk-
ing about the actual layout of thewords. Whether received
by mail, fax or email, ajournalist — often unconsciously
— will make decisions about whether to read therelease
based on how thereleaseislaid out. Big blocksof text and
long paragraphs are daunting and uninviting. Short para-
graphsand sentencesmakefor amuch morevisudly invit-
inglook.

Whenwritinganon-hard newsrelease, | oftenuseasmple
formula— thelead paragraph should be one or two sen-
tencesat most. The next paragraph should bevery, very
short.

Likethis.

8. Thou Shalt Tell A Story. How to arrange the facts of
ahard newsreleaseis pretty much cut and dried. The
old “who, what, when, whereand how” lead and “in-
verted pyramid” conceptsstill hold. (Rather than en-
gageyouinacoursein basic newswriting, I’ll direct
you to areally good discussion of what theinverted
pyramidis.

Check out:
http://mww.poynter.org/column.asp?d=52& aid=38693

So let’sfocus on asoft newsrelease. Thetrend story, the
feel- good company story, the“gee-whiz, | didn’t know
anyonewasdoingthat!” release. The difference between
thesereleasesand the hard newsreleaseissimply amirror
of the difference between afeature story in, say, theenter-
tainment section of your newspaper and the breaking news
report on page one. The hard news story is about cold,
hard facts (A muddlide closed portionsof Interstate 70 last
night, causing massivedelays). A feature article about the
guy who spendsall day looking at sei smograph readouts
trying to predict wherethe next muddidewill occur will be
very different. It'slikely to bein present tense, it won't [oad
all the factsupfront, and it will be designed to draw the

continued on page 7
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Press Rel eases, continued from page 6

reader deepintothetext. Itis, inshort, al about storytelling.

Here' stheformulal usefor thesekindsof releases. | call it
the 3S approach — Situation/Surprise/Support.

Thefirst paragraph setsup the situation. The second para-
graph revealsthe surprise. Thethird paragraph supports
the claim madein the second paragraph.

Onevery typica 3Sisdiscussngacommon probleminthe
first paragraph (For centuries, people have accepted
memory lossasaninevitableresult of aging). The® surprise’
paragraph announcesthe solution to the problem (But one
local man sayshe’sready to provethe medical establish-
ment wrong). The*support” paragraph then tellsthe story
(John Smith, an Anytown entrepreneur, sayshe' sfound the
key toretaining astrong memory function far into old age.
His“Memory Maker” softwareisbased on ancient Chi-
nesetextsthat were used morethan 2000 yearsagoto...).

Another 35— let’srevisit our mudslidewatching friend.
How would you start hisstory using thismethod?

While John Smith'scolleaguesat the National Atmospheric
Center arewatching the skiesfor signsof lightning and tor-
nadoes, hisattention isfocused el sawhere.

John Smithislistening to themud.

Asthe Chief MuddideAnayst at the NAC, Smith spends
hisdaysglued to aseismograph, eyesand ears peeled for
thetdltdesgnsonanimpendingdide.

Along withthe3Sin action, | also followed the 7th Com-
mandment. That really short second paragraphisavisual
grabber, and will keep thejournalist reading right into the
meat of therelease.

9. Thou Shalt Not Bear False Witness. Thismay seem
anobviouspoint, but it dwaysbearsrepeating.

Tdl thetruth.

Don'tinflate, don’t confabulate, don’t exaggerate. Don't
twist facts, don’t make up numbers, don’t make unsub-
stantiated claims. Any decent journalist will beableto see
right through this. If you’ relucky, your releasewill just get
tossed out. If you' reunlucky, you' |l be exposed.

It'sachancenot at all worth taking. Make sureevery re-
leaseyou writeishonest and ontheleve.

10. Thou Shalt Know Thy Limitations. Not everyone
can write apressrelease. A good feature release, in

particular, isn't an easy thingto craft. If youjust don’'t
fedl likeyou havethe chopsto get thejob done, hirea
professond.

Onelasttip: right beforeyou start writing your release, spend
an hour or two reading your daily paper, paying special
atentionto soriessmilar infed toyours. Immerseyourself
inhow the prosdoit, andyou’ll beintheright frame of
mind to tacklethejob! Toview professional pressreleases
updated daily, goto:

http://www.publicityinsider.com and click onthe* Press
RdeaseGdlery”

About TheAuthor:

Bill Stoller, the*Publicity Insider”, has spent two de-
cades as one of America stop publicists. Now, through
his website, eZine and subscription newsletter, Free
Publicity: The Newsletter for PR-Hungry Businesses
http://www.Publicitylnsider.com/freepub.asp he's shar-
ing— for the very first time— hissecrets of scoring big
publicity. For freearticles, killer publicity tipsand much,
much more, visit Bill’sexclusive new site:

http://www.Publicitylnsider.com

979-prefixed ISBNSs to
Appear Early in 2008

Thelnternational 1SBN Agency announced that ISBN
numbers prefixed by 979 will probably beassignedin
the second quarter of 2008. Thismeansthat therecan
beno 10-digit equivalentsfor 13-digit ISBNs.

Brian Green, Executive Director of theInternational
ISBN Agency sad, “ Thearriva of 979-prefixed |ISBNs
meansthat everyonein thebook supply chain. .. will
haveto make certain that their systemscan deal with
thefull 13-digitISBN.”

A second changeisto nationd prefixesrather thanlan-
guage-based group prefixes.

For further information onthel SBN-13trangition, e-
mail isbn-san@bowker.com or visit the Book Industry
Study Group’s comprehensive | SBN-13 website at
http:/Aww.bi sg.org/isbn-13/index.html.
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Book Awards

2007 National Award for Arts Writing

TheArts Club of Washington is pleased to release
guidelinesfor submitting booksfor consideration for
the 2007 National Award for ArtsWriting. The guide-
linesmay be downloaded from the Arts Club website at
www.artsclubofwashington.org/award.htm or requested by
email from award@artsclubofwashington.org. The
deadline for submitting booksis October 1, 2007.

Reviews/Media

A Call for Forthcoming Titles
from Library Journal Editors
African American Titlesand Authors

“Toheplibrariespreparefor Black History Month aswell
assupport their ongoing purchas ng of multicultural books,
Library Journal will againfeatureinitsNovember 1issue
worksby and about African American writers.

“Thisissuewill include booksand audiobooks being pub-
lished between November 1, 2007 and February 29, 2008.
Please supply us with two galleys (or books) and one
audiobook if possibleinal subject areas, including refer-
ence, art, literature, poetry, religion, biography, history, poli-
tics, health, science, sociology, economics, andfiction, as
well aspromoational information and catalog copy. Please
do not includereprintsor children’sbooks.

“Thismaterial isdueonAugust 27, 2007. If you have any
guestions please call (646) 746-6800 or send e-mail to
burns@reedbus ness.com. Youmay mail informationto 360
Park Avenue South, New York, NY 10010.”

First Novels

“Inthe October 1, 2007 issue, Library Journal will list
thefirstnovels premiering during thefall-winter season.
Books published between September 1, 2007 and Janu-
ary 31, 2008 are eligible. To be featured in the issue,
please send alist of your fiction debuts to Ann Burns
(burns@reedbus ness.com) andincludethefollowinginfor-
mation: author, title, publication date, and state or country
of residence. Pleaseremember that thislist coversonly nov-
els, not short fiction, and that aforeign author’ snovel must

behisor her first publication, not smply thefirst publica-
tion here. We accept both hardcover and trade paper-
back. These materials are due by August 15, 2007. If
you don’'t have any first novelsthis season, please con-
firm by calling Ann Burns at 646-746-6800 or emailing
burns@reedbusiness.com.

“Asusua, wewill dsooffer aretrospectiveof last season’s
most successful debuts. Pleasesend informition onyour maost
outstanding first novel spublished from January 1, 2007 to July
31, 2007 to Barbara Hoffert (hoffer@reedbusiness.com).
(We'll cover your August 2007 publications next season.)
Reviews, sdlesdatistics, selling out afirst printing, dataon
second or third printings, making abest sellerslist (any-
where), magazinewrite-ups, talk-show interest, BookSense
or book club picks—all thisinformationishelpful. But we' re
not interested incommercid successaone; we' reinterested
instrong writing fromauthorswe should bewatching. These
materialsare due August 20, 2007.

“Youmay mail information to 360 Park Avenue South, New
York, NY, 10010 or FAX to 646-746-6699.”

Fromemailsto Betsy Lampeat Rainbow Books, Inc., from
Ann Burns, Associate Editor, LI Book Review.

Door Prize Donors Feature

Dana Cassell/CNW

Dana Cassel, executive director of the Florida
Freelance Writers Association (part of the Cassell
Networ k of Writers), haslong been a door prize sup-
plier for FPA's educational events. Hereis one that
door prizewinnersalways appreciate:

FloridaFreelance Writer sAssociation M ember-
ship for oneyear (a$90 value). Membershipincludes
accessto the Directory of Florida Marketsfor Writ-
ers, with six timesmore Floridapublicationsthan any
nationa directory. Availableinthreeformats, andfiles
updated monthly. A great source of periodicalsthat of-
tenfeature book reviews, interviews, article placement
and more.

www.FFWA members.com
www.Writers-Editors.com
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Affiliate News

PMA, The Independent Book Publishers
Association

www.pma-online.org

2008 Benjamin Franklin AwardsCall for Entries

First call: for titles published January 1-June 30, 2007.
Deadlinefor receipt of entries: August 31, 2007.

Second call: for titlespublished July 1-December 31, 2007
(but al titleswith a2007 copyright datewill beacceptedin
thisround of entries). Deadlinefor receipt of entries: De-
cember 31, 2007.

Details: info@pma-online.org, www.pma-online.org

Affiliate Retreat Report
by MyLindaButterworth

Themeeting washeld April 2021, 2007, intheAmbassa-
dor East Hotel in Chicago and was sponsored by the Inde-
pendent-PMA. In attendance was MIPA, FPA, BPN,
SPAWN, IPNE, GLIPA, PALA, NWAB, PWSD, and
SLPA. Thereweresevera mgor topicscovered. | will cover
each below.

Thefirst mgor topic wastransitions. How dowedeal with
thetransitions? Dowehaveaplan? Their suggestionsare
asfollows:

» Groom our successor

* Create abook for each member outlining their re-
spongbilities

 Hold ajoint meeting with outgoing board and new
board.

» Holdaretreat or full day meetingtotrangtiontheold
tothenew.
* Finitejobs—specificjobs
Next major topic was membership. How do we get them?
How do weretain them?

» Doweoffer health benefits? PMA offersthem; they
weregoing to check and seeif wecouldwork through
them for our own organizations.

We all decided that the biggest benefit to member-
ship was education and networking.

Having information about our organization on the
internet. Not all groupshad awebsite.

One group offered adrawing once ayear to afree
subscriptionto PW for joining.

Onegroup did phonerecruitment to PMA members.

Itisimportant that dl materidscoming fromtheorga
nization bebranded, havethesameprofessiona |ook.

You should have aclear mission statement.

Asfar asretention, the biggest statement was that
older membersshould give back to thegroup. Make
them feel important by asking them to speak at a
monthly meeting or to host asmall project.

Older membersare alwaysinterested in new forms
of marketing like how to keep back titlesgoing.

Acknowledge older members successes.

Haveabrainstorming meetingin acasua setting that
alowsthe membershiptolet you know what kind of
thingsthey would like to see happen or topicsthat
they would like covered.

Have atype of follow-up program for peoplewho
haven't paid duesto get retention.

Pricing for multiple members. employeeof company
isdifferent than an author of that company.

Bylaws should have apolicy on how to get rid of
problem people.

At monthly meeting beginwith VVoi ce of Experience
meeting for newbiesusing older members.

Have anewbie meeting beforeforma meeting
Many organizationschargeanomina feefor monthly
mestings.

E-book for newbiesgiving thebas csof publishing or
how to get the most out of your membership.
Haveamember survey (oneprovided tousonadisc).

continued on page 10
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affiliates, continued from page 19

 SLPA had amember information sheet which pro-
vided somereally good baseinformation about the
member. (I haveacopy.)

» Plantopicsfor monthly meetingsayear in advance
and then send acopy to all members.
* Discussongroups
MiscdlaneousTopics:
* http:/Amww.freeconferencecall.comwas suggested by

acoupleof the affiliatesasagreat way to do online
meetingsor tele-classes

 Board/management issuessuggested that thereshould
be onecommitteefor each mission statement.

» Havean action planfollowing every meeting with one
follow-up between meetings

o Termlimit for board members.

» Takealook at your mission statement and freshen it
up.

» Somegroupsfelt likethere should beinsurancefor
officers(DNO).

» Many placesarenow requiring liability insurancefor
events

* Publishers Weekly rep wants to try and make it to
every ffiliatemeeting each year.
* PMA recommendsthat wedistributether benefit sheet

or anideaamonth onwhy itisimportant to alsobea
member of PMA

» Haveregional groupsbein charge of specific tasks
eachyear.

* Suggested that welink to other groupslike National
SpeakersAssociation, Writers Groups, etc.

Programs.

 Co-op purchasing (Sir Speedy) who offer discounts
tomembers

o Statelibrary co-opmailing

* Catdogue. Severd groupsprinted aphysca cataogue
to be handed out at book showsand mailed out onea
year. A benefit of membership. Each person got one
freelisting witha50word limit and was charged $20
for each additiond listing.

* Smal PressMonth eventsheld at Borderson newbie
topic. Bookmarkswere created to be passed out.

Website:
» Haveadatabase for membership makeskeeping the
website up to date much easier.

» Sdll ad spaceto membership to advertisetheir sitein
themembershiparea.

» Haveablog onwebsite.
We should have acopy of the PM A Affiliate Handbook.

MIPA has a book award and charges $55 for members
and $75 for non-memberswith afeefor $15 and $25 for
each additional category. (I haveacopy of theentry form.)

AAP News
www.publishers.org

FPA isan affilate of AAPR, The Association of American
Publishers, the national trade association of the U.S. book
publishing industry. AAP smorethan 300 membersinclude
most of themgor commercid publishersintheUnited States,
aswell as smaller and non-profit publishers, university
pressesand scholarly societies—samd|l andlarge. AAPmMem-
berspublish hardcover and paperback booksin every field,
educational materialsfor the elementary, secondary, post-
secondary, and professional markets, scholarly journals,
computer software, and electronic productsand services.
The protection of intellectual property rightsinall media,
the defense of the freedom to read and the freedom to pub-
lish at home and abroad, and the promotion of reading and
literacy areamong theAssociation’shighest priorities.

Small Publishers Association of North
America (SPAN)

www.spannet.org

Webinar: “MineYour Own Business. Toolsfor Increasing
Profitson Both Front and Backligt Titles,” August 15th, 7:00
pm Eastern, with host Brian Jud. Discover how toincrease
the sales from both your front- and back-list titles.
Brian Jud will show you strategiesfor developing, pricing,
distributing and promoting your titles. Learn quick tipsto
increaseyour profitswithout changing the priceof your book.
Find out practical things you can do tomorrow to sell
more books. See an easy way to plan the number of books

continued on page 11
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affiliates, continued from page 10

to print, and how to promote your bookseconomicaly ina
competitive environment. Devel op astep-by-step, custom-
ized planto sell morebooksthisyear and throughout 2008.

www.spannet.org/webinar8-15-07.htm.

Also the SPAN Webinar Recording “ Specia Sales’” with
Brian Jud, recorded July 18, 2007, isavailableto members
for $20 and non-membersfor $30.

WwWw.Spannet.org/webinar 7-18-07-recording-promo.htm

Miscellaneous Tidbits

Free Webinars from PRNewswire

Free*Family and Feature Editors’ and “Home & Gar-
den Editors’” webinarsby PR Newswire are archived at

www.prnewswire.com/features/

LiteraryMarketPlace.com Free Users vs.
Subscribers

Free Users and Subscribers have full accessto Small
Pressesand listingsindicated on theleft-hand side of the
web page. In the Publishersand Agents categories, Free
User accessislimited to company names and addresses;
Subscribers have accessto full profilesof Publishersand
Agents. All usersmay use al phabetic browsing, keyword
searching of all fields, and Advanced Search options.
Learn more at

www.LiteraryMarketPlace.com

Carl Hertzog Award (Book Design)

Entriesare now being accepted for the Carl Hertzog Award
for excellencein book design. Entriesmust havebeen printed
in 2006 or 2007 and must be designed, typeset or com-
posed, printed, bound, etc., inthe U.S. Deadlinefor post-
mark of submissionsisOctober 1, 2007. Moreinformation
can be had by contacting the University Librarian (Univer-
sity of Texasat El Paso) at (915) 747-5683.

Quality Books Inc. Under New Ownership
Quality BooksInc. has announced the sale of the com-

pany from Dawson HoldingsLL C to 32-year employee
Rob Zimmersand an investment group. Quality Books
isadistributor of small presstitlesto thelibrary market,

Quality BooksInc. 1003 W. PinesRd., Oregon, IL
61061 phone (800) 323-4241
www.MyQualityBooks.com
www.Quality-Books.com

Free Marketing Tips and Ideas

DH Communications offers The current issue of thefree
monthly e-newsdl etter, The Mar ComWriter; over adozen
free B-to-B marketing articlesfilled with detail ed strate-
giesand tipson how to increase leads and sales; amar-
keting resourcedirectory featuring lots of great free stuff;
and My SEO Scorecard — take the quick test to seeif
your corporate siteis optimized for search engines

www.dhcommuni cations.com/freg/index.htm

Call for Children’s Literature

Karen M. Boney, Specia Events Coordinator for the de
Grummond Children’s Literature Collection at the Uni-
versity of Southern Mississippi, hasissued arequest for
samplesof recent children’stitles (only onecopy required
per title), aswell as catalogs and promotional items, such
asbookmarks and flyers. Books and materialswill be
displayed intheexhibition gallery and aboolist including
your titleswill be distributed to schools, publiclibraries
and bookstores throughout the Southern Mississippi re-
gion. Deadlinefor receipt of books/materialsis Septem-
ber 28. Send by U.S. Postal Serviceto

de Grummond Children’s Literature Collection McCain
Library and ArchivesUniversity of Southern Missis-
sippi 118 College Drive, #5148 Hattiesburg, MS
39406-0001

The Green Press Initiative

A non-profit program of SEE Innovation whose mission
isto work with publishers, industry stakeholders and
authorsto create paper-usetransformationsthat will con-
serve natural resourcesand preserve endangered forests.

WWW.greenpressinitiative.org
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Book Friendly Places

by Meg Bertini, DreamTime Publishing, Inc.

Thefollowing sites provide an assortment of information
and discussion about the publishing industry. A cautionary
noteto wanna-be authorsand zealousvendors. Theselists
generdly do not tol erate marketing beyond ashort descrip-
tive signature line. Spamming the memberswith ads, re-
questsfor publication, and soforth, will get you booted of f
eventhemost tolerant list.

General lists for independent publishers

Pub Forum. http:/Aww.pub-forum.net/. Asthe home page
indicates, “ Publisher’sForum wasstarted in 1997, inre-
sponseto aneed for an uncensored venue where publish-
erscould discussissues of importanceto them and their
industry.” Pub-forumisagreat spot to ask advanced ques-
tionsonceyou get rolling along, and agreat placeto lurk
and learn whileyou' re starting. Asawhole the members
there havelittle patience with newbie questions about get-
tingan ISBN, finding adistributor, and questions of that
sort. Weekends areafree-for-all, and practically anything
off-topicisacceptable. For fun, tossout acomment about
the troopsin Iraqg, either for or against, and watch what
happens. . . Best to havethick skinand the ability to brush
off unwelcome commentsif you post here, but the knowl-
edge base of the memberssimply can’t be best.

Sdf-publishing. http://finance.groups.yahoo.com/group/
self-publishing/. “ Thisdiscuss on forumisacommunity of
authorsand small pressesinterested or involved in salf-pub-
lishing and book marketing and issponsored by SPAN and
Marilyn and Tom Ross. Both newcomers and veterans
welcome.” Marilyn and Tom Ross, authors of the Com-
plete Guideto Self-Publishing, moderateasitethat isin-
deed agood spot to post all questions, basic or not. They
asorunthe Small PublishersAssociation of NorthAmerica,
http:/Aww.spannet.org/

Publish-L . http:/Amww.publish-l.comV/. “PUBLISH-L isan
email discussion list for issuesrelated to publishing. The
purpose of PUBLISH-L isto provideaforum for the ex-
change of ideasand information about publishing and mar-
keting booksand related materials.” Posting hereisagreat
ideaif your questionisstrictly about publishing, and ques-
tionsof al levelsaretolerated. It'sagood ideato check out

thelist of rules posted viaalink on the home page before
contributing to the group; theserulesareindeed Strictly en-
forced.

SmallPubCivil. http://finance.groups.yahoo.com/group/
smdlpub-civil/. “ A free-ranging discussion of independent
and small-press publishing and marketing. Other than bul-
lying, name-calling, rudeflames, spam, or entire newd et-
ters, pretty much anything goes.” Somesay theintolerance
for newbie questions and therather exuberant expression
of thisintolerance by membersof Pub Forumisoneof the
reasonsthislist started. | cannot confirm or deny that, but it
isagood, friendly spot to post questions of all typesabout
publishing.

Fiction_L . http:/mww.webrary.org/rs/flmenu.html. Fiction
L isthe spot wherelibrarians go to track down booksfor
patrons. It smorethanthat, too: “Fiction_L isanelectronic
mailing list devoted to reader’ sadvisory topicssuch asbook
discussions, booktalks, collection development issues,
booklistsand bibliographies, and awide variety of other
topicsof interest to librarians, book discussion leaders, and
otherswith aninterest inreader’sadvisory.” Topicsdis-
cussed included bibliographies, workshops, audiobooks,
reading clubs, and print and el ectronic resources

Children’s Books
http://groups.yahoo.com/group/CBpublishing/

“Children’sBook Publishingisthe placefor theexchange
of ideasand processes of the children’sbook publishing
industry. If you publish children’sbooks(large, smdl, inde-
pendent) or are contempl ating becoming asmall publisher,
theexchange of information onthislistserv can beavalu-
abletool for you.”

Ebooks

http://mwww.ind-e-pubs.com/. Thisgroupisfor independent
publishersof ebooks (and not intended for larger publish-
erswho also produce ebooks).

http://groups.yahoo.conv/group/ebook-community/. Thislist

continued on page 13
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Book Friendly Places, continued from page 12

was founded in 1996 (I don’t think | even knew there
*were* ebooksthen!). It'sdesigned to discussall aspects
of thee-publishingindustry, including reading platforms, dis-
tribution, readability, and author/publisher rights.

POD Publishers

http://finance.groups.yahoo.com/group/pod_publishers. A
no-nonsense group to servethosefolks. “ Thisgroupisa
busi nessand marketing oriented group for Print on Demand
publishers. No palitics, no childhood traumas, no mailboxes
full of ‘right on’s or ‘thank you's . Weall get too much e-
malil asis. Themoderatorswill striveto mantainacivilized
forum and reservetheright to terminate memberswho they
deemto bedisruptivewithout notice.”

Publishing Design

http://groups.yahoo.com/group/publishingdesigry. “ A place
for authors, typesetters, designers, publishers, etc. to ex-
changeideasthat will help self-publishers create profes-
sional-looking booksto compete with those produced by
larger publishing houses.”

Book Signings/Mini Seminars

http://groups.yahoo.com/group/booksigners. Thisgroup
has 322 members as of this writing, so offers a great
source of anything and everything you need to know to
have successful book signings. Also seetheir sister site,
bookconnection.com, for moreinformation

Copy Law
http://groups.yahoo.com/group/copyright-futurel. Thislistis
designed to discuss copyright law on aworldwide basis.
Although agood sourceof information and discussion, asa
generd rule, it sbest to be cautious about getting legal ad-
viceon complicated legd matterson anopenforumsuchas
this.

Meg Bertini isthepublisher & DreamTimePublishing, Inc..,
South Pasadena, Florida, dtpublishing@mindspring.com,
www.DreamTimePublishing.com

LibraryWise

TheJuly 2007 NewsDigestisnow availableontheForida
Library Association web Site at

www.flaib.org/news Digest Homehtml

The35" Annual FAME Conferenceisscheduled for
October 10-12, 2007, at Disney’s Coronado Springs
Resort, Orlando, FL.. FPA will display members and non-
members books/productsat the FAME Conferenceinthe
FPA booth. For those who wish to reserve their own
booth,detail s can be seen at

www.floridamedia.org/conference/exhibitors.html

OPAL, Online Programming for All Libraries, is“acol-
laborativeeffort by librariesof all typesto provide coop-
erativeweb-based programming andtraining for library us-
ersand library staff members.” What doesthismean for
publishers?1t meansthat through the OPAL programming
system, you can reach member librariesall acrosstheworld
(it'saninternationd effort). Through theonline OPAL sys-
tem, librarians can attend online events and ask questions
viamessages, voice-over-Internet-protocol (VOIP), etc.

OPAL programming includes book discussion programs,
interviews, special events, and memoir writing workshops.
Recent sessionsincluding anonlinechicklit discussongroup,
adiscussion of Kafka'sMetamor phisis, and aprogram on
careersin federal libraries. A statslink at the top of the
home page takes you to a page that gives you an idea of
what programsget the best live turnout. Note, though, that
programs are then available via podcast in the site’s ar-
chives.
Tom Peters coordinatesthe program:
Tom Peters (OPAL Coordinator) TAPInformation
Services 1000 SW 23rd Street Blue Springs, MO

64015 tpeters@tapinformation.com Phone: (816)
228-6406

Bookselling This Week

(A Publication of theAmerican BooksdllersAssociation)
onlinea

http://news.bookweb.org
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PMA Univer sty Report

by Craig Knowlton, FPA’'sPMA-U Scholarship Recipi-
ent and Education SalesManager for FPA Publisher
Member, Sylvan Ddll Publishing

During thefinal week in May, the Park Central Hotel in
midtown Manhattan housed the Independent Book Pub-
lishers Association’s annual Publishing University
(PMAU). Above a Seventh Avenue subway stop, catty-
corner to Carnegie Hall, acrossthe street from the Car-
negie Deli’sautograph laden walls, and only blocksnorth
of Times Square, the school’slocation proved perfect
for invoking New York’senergy and the grandeur of its
entertainment and publishing history.

PMAU kicked off itsfirst afternoon with a Speed-dat-
ing Your Distributor session, inwhich prospective and
emerging publisherstable-hopped every ten minuteswith
the chanceto listen to distributor pitchesaswell as ac-
quire contact information. Distributors distinguish them-
selvesfromwholesalersthrough exclusivity; signing with
adistributor givesthem total salesand marketing rights
whiletying your company to their connectionsand expe-
rience. The speed-dating exercise encouraged peopleto
introduce themselves and ask questions, both founda-
tionsfor the business networking and interactivelearning
that truly made attending PMAU avaluable experience.
With as many as eight coursesto choose among during
any given class period, deciding which to attend could
seem adifficult decision; however, people maneuvered
inand out of classesfredly to maximizetheir exposureto
areas of interest.

Working for Sylvan Dell Publishing, | wear themultiple
hats of a Database Manager—who makes sure that
wholesalers, distributors, and online stores have our cor-
rect title information—and an Education Sales Man-
ager—who strivesto get our educational picture books
into schoolsand libraries nationwide. Among the courses
that | found useful were:

Outsell the New York Times Bestsellers;

Budget Basicsfor Beginners;

TheBuck StartsHere;

Distributors, Wholesaler s, and Commissioned Reps;
Sell Your BookstotheHispanic Market;

Meet the Online Retailers;

TheLibrary Market;

Tappingthe Educational M arkets; and

Savvy Secretsfor Selling Children’sand YA Books.

Over thedaysof classes, questionsoverlapped your name
and booksinto their mindsaswell, and often getting books
reviewed depends on building arel ationship withamaga-
zineor journal through advertising dollars. It all comes
full circlefor awards, whose committees often consist of
librarianswhose prior exposureto your books and name
should only enhancetheir consideration of your titles.

Oneuseful tip | picked upisthat thefiscal year for most
public libraries ends on June 30, so an e-blast or catalog
mailing timed afew weeks prior can guide librarians
spending their final dollarsor givethemideasfor when
freshfundsarrive. TheAmerican Libraries Directory, a
pay website, givesthe contact information, collections
breakdown, and funding statsfor over 35,000 publicli-
braries. When promoting education-rel ated titles, mak-
ing thissummertime pushwith publiclibrariescanfill the
void left by teachers and school media-specialiststaking
extended vacations.

To grow, itisvital to keep your company’s outflow of
information accurate and ever increasing in range. At
PMAU, | wasableto learn directly from major whole-
sders, librarians, and bookstores how to most effectively
keep them informed about our latest titles and accol ades.
Moreover, | discovered that everyone strugglesthrough
similar questionsin the quest to produce a successful
book that we at Sylvan Dell do. Thisshared enthusiasm
and desire to succeed pervades and makes PMAU an
invaluabl e placeto fine-tune your publishing knowledge
and meet otherswho can help you along the way.

[A call for PMA-U applicantsfor the 2008 scholarship
will beissued in November.]
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Events Calendar

Many display opportunity events, such
asbook fairs, offer booth spacefor
publishers and authors. However,
booth spaceisusually booked at a
deadlinefar in advance of the event,
so be sureto check listingson events
that will happen 2—6 months from
now.’

August 15, audioconference:
“Pitching Freelancers. How to Get
CoveredinMajor MediaThrough
Contributorsand Stringers,” by
Bulldog Reproter’sPR University.
Phone (800) 959-1059 or visit
www.bulldogreporter.com/confer-
ences/pitchingfred ancers-
reg.html ?s=pitchingfred ancers-
emal

August 30-September 3, The
Beijing Internationa Book Fair,
www.bibf.net/bibf/index.jsp

September 11, “TheFloridaCon-
ferencefor Women: SkillPath
Seminars,” Orlando, FL.
www.skillpath.com

September 12, “TheFlorida
Conferencefor Women: SkillPath
Seminars,” Lakdland, FL.
www.skillpath.com

September 15, FPA 2007 Publish-
ing Ed-U-Conference. Fort Lau-
derdaleMarriott North.

September 22, “ABC’sof Publish-
ing and OnlinePromotion,” by FPA
member Rik Feeney, at the Palm
Coast Community Center,
WWW.gymnasticstrai ningtips.com/
sminar

September 27-30, Bouchercon
2007, Bearly Alive, Anchorage
Hilton Hotel, Anchorage, Alaska.

www.bouchercon2007.com/

September 28-30, Southeast
Independent BooksdllersAlliance
Trade Show 2007, HiltonAtlanta,
Atlanta, GA. www.s baweb.com

September 29-October 6, Banned
BooksWeek. www.ala.org/bbooks

October 4—7, AmeliaBook |9 and
Festival, www.bookidand.org

October 10-12, FloridaAssociation
for Mediain Education (FAME)
Conference, Disney’sCoronado
SpringsResort, FL.. (FPA will have
abooth and offersdisplay of
members books.) For your own
booth: www.floridamedia.org/
conference/exhibitors.htmi

October 10-14, Frankfurt Book
Fair, Germany. www.bookfair.com/
en/portd.php

October 12-14, Southern Festival
of Books: A Celebration of the
Written Word, Nashville, TN. http:/
ftn-humanities.org/festiva/index.php

October 1420, Teen Read Wee,
theYoungAdult Library Services
Association, www.a a.org/teenread

October 26-28, CIROBE (Chicago
International Remainder and
Overstock Book Exposition),
Chicago, IL. www.cirobe.com

October 27, S. Petersburg Times
Fedtiva of Reading,
www.festival ofreading.comv/

November 6, “TheFloridaConfer-
encefor Women: SkillPath Semi-
nars,” Mebourne, FL.
www.skillpath.com

November 16-17, Vero Beach
Book Festival.
www.verobeachbookfest.com

November 16-18, Miami Book
Fair Internationdl,
www.miamibookfair.com

November 17, Tellebration: The
annud storytelling celebration day
(traditionaly the Saturday before
Thankggiving).
www.tellabration.org

November 30-December 2,
Horidalmmediate Delivery Show,
TampaConvention Center,
OTampa. www.floridalDS.com

December 1-2, 4thAnnual
Hillsborough County Book Fair,
Lake Park, Tampa. Joe Sol etti,
(813) 554-5064, (813) 376-5778.

Book Packager
Wanted

Thesdf-publishing attorney author
of alegal B2B (business-to-busi-
ness) book seeksabook packager
totypeset, providegaley pagesfor
correction, make corrections as
directed, producefinal pageproofs
and preparefilesfor abook manu-
facturer. Editing hasaready been
done. The packager will also need
to arrange for economical cover
design (including Bookland-EAN
barcode with ISBN-13), execu-
tion and preparation of filesfor the
book manufacturer. Copy for the
cover will be provided. Packager
will beaskedto assistinmanaging
thereview of manufacturer’ sproofs
on both cover and interior and
making and sending to the manu-
facturer any proof-level changes.
Previous packaging experiencea
must, and referencesarerequired.
Reply to John, phone (727) 215-
4025
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Members

Pirate Publishing
International

(Fort Myers, FL) Dueto the success
and demand by readersfor continuing
articleson pirates (after they had pub-
lished twelve storieswritten by James
F. and Sarah Jane Kaserman of Pirate
Publishing) the Fort MyersBeach Bul-
letin hasbegun a48-week ingtallment
of The Legend of Gasparilla, ATale
for All Ages, with one chapter being
printed and distributed each week.

Thenovel, The Legend of Gasparilla,
A Tale for All Ages, won the Florida
Publisher’ sSAssodiaion 2003 President’s
Book Awardsfor Best Cover Design
andBestHoridaTitle Thisbookisnow
usedin44 school digrictsinHoridain
avariety of educationd activities. The
L egend book was one of the twelve
finalistsat last summer’sDIY Holly-
wood Book Festival in July, 2006. The
Gagparillabooks continueto be good
sdllersboth on-lineand in bookstores
and this syndication should only in-
creasesales.

The second installment of our serial-
izationinthe Beach Bulletin, which
actually wasthefirst chapter of our
book, really was well-received. We
have sold a number of copiesof the
novel becauseof theseridization. The
touristsseemtoloveit.. .forus,itis
like having a*“ preview of coming at-
tractions’ or amovietrailer. Good degl
for the newspaper, good deal for us.

New Members

SueLeonard (VENDOR)
CornerdoneFulfillment Service, LLC
Bonaville, VT
(802) 297-3771
fax (802) 297-3326

ConadUs@oomasordufillmantsavicecom
www.CormergongulfillmentSarvicecom

H. Steven Robertson
H. Steven Robertson, Industries, Inc.
Neptune Beach, FL
(904) 910-6052
coachr@belIsouth.net
www.ranchboybooks.com

Renewing Members

AlanS. Mdltz
Light Hight Productions
Key West, FL
(305) 294-0005
fax (305) 294-0097
vigons@adanmatz.com
www.danmatz.com

Sharron Glasscock
OCRS
Jacksonville, FL
(904) 563-6277
fax (904) 940-5178
Sharron@ocrsinc.net

naen

BarbaraBirenbaum
Peartree
Clearwater, FL
phone/fax (727) 531-4973
email: PeartreeBooks@yahoo.com

AngdaAdams
Atlantic Publishing Company
Ocadla, FL
(800) 814-1132
fax (352) 622-1875
email: aadams@satlantic-pub.com
http://mww.atl antic-pub.com

Lowell Ted
Windermere, FL
(407) 656-4412, (407) 257-5106
fax (407) 876-0524
Lowd | Ted @a0l.com
www.Lowe I Ted .com

MarlinL. Houser
Marhouselnc.
Altamonte Springs, FL
phone/fax (407) 599-5307
emall: marlin@adventurefox.com
www.adventurefox.com

he Indepe
ublishers

FPA president Frank Gromling with FPA membersJ.D. and Michele
Sousa (www.legendsuntold.com) at 2007 Book Expo America.



